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1. Introduction 
This guide has been prepared and distributed to ensure the successful branding of Routes into Languages. Please 

read the manual and adhere to the guidelines. 

In order to communicate effectively with our many audiences it is important that we present a consistent identity 

as this is a primary factor in creating and maintaining a positive image for the Routes into Languages programme.  

This manual is intended to help with this process. It offers practical advice and guidance on how to use the logo, 

graphical devices and the colour palette. By implementing the house style and following these guidelines, you will 

help to evolve the Routes brand as a professional and creditable enterprise. Whilst innovation, diversity and 

individuality are to be encouraged, they must not be at the expense of this objective. 

All printed materials such as newsletters, posters, event flyers, invitations and promotional items produced for the 

programme should adhere to these guidelines. 

This style guide is for use by Routes partners as well as any outside designers you may hire. Please note that Routes 

letterhead, business cards and compliments slips are available on request. 

2. The Routes in Languages name 
The full name is ‘Routes into Languages’. In text the name should always be used in full at its first mention 

(uppercase R, lowercase i, and uppercase L). After the first mention, it may be shortened to 'Routes' or the 

‘Routes programme’.  

3. The logo 
Four colour process: 

 

 

Single colour blue:  

 



4. Monochrome 

 

 

5. Dark backgrounds 
The reversed-out version of the logo should be white – no grey. 

 

 

 

 

 

6. Isolation area 
On printed matter there will be a minimum isolation area around the logo which will remain empty of other text 

or graphics. The white space is equal to the proportional height of the “L”. 

 



7. As a graphic device 
The arrows in the logo may be used as a graphic device without the wording. This usage, as illustrated below, is 

appropriate for small promotional items such as pens.  

 

 

 

8. Notes to editors 
Please credit HEFCE as our funders, especially in print media. The following text should be included in full: 

1. The Routes into Languages programme is funded by the Higher Education Funding Council for  

England.  

2. The programme was developed by three organisations working in partnership: the University Council  

of Modern Languages (UCML), the HE Academy Subject Centre for Languages, Linguistics and Area 

Studies (LLAS), and CILT, the National Centre for Languages.  



9. Protecting the logo 
To maintain consistency and protect our brand, always be faithful in reproducing the logo. Misuse and 

inconsistencies will project an unprofessional image. 



10. Typefaces 
The preferred font to use in printed publications is Gill Sans, although Arial and Trebuchet are acceptable 

alternatives. Please try to avoid using Comic Sans. 

11. A note on file formats 
Logos are provided in a variety of file formats: 

• AI (Adobe Illustrator) and EPS (Encapsulated PostScript) files. Vector artwork that can be scaled to any 

size without losing detail or clarity. This format is for use by professional designers and therefore requires 

specific software to open it. 

• GIF (Graphics Interchange Format). Lower resolution images ideal for smaller images and file sizes for 

use on the web, word processing and PowerPoint documents. 

• PNG (Portable Network Graphics) files. Another low resolution format optimised for web use. 

• TIF (Tagged Image File) files. A higher resolution format which retains detail. 

12. PowerPoint template 
A PowerPoint template is available. 



13. Poster paper 
Poster paper is also available. Please order from Claire Dugdale, email: c.l.dugdale@soton.ac.uk 

 

 

14. Guidance 
Should you require any further guidance, please contact Heather McGuinness, Programme Manager  

telephone: 023 8059 9603 or email: routes@soton.ac.uk 


